


Sragmnnld) Sigab.

dyyla¥ Qldaatalll g daodadl Cilytalls

i

*»

plla d S/ 982
Jhas i1 313) B Dduadat 8(y9iS

(i guaclt Ciloglat @Iad g daguslt| Sigony )

(Rl _ plyoniiod daeley
gt | el
Jhas N1 5y10 auh yutdy
30l daely - Byl Al



YLV

podlly Wl g

sty g 3| oo 43 4 Lo D 8y
"W e dis LS it gl JS S1datiy

abaell il g
gl cpa sl il s
o ot &0 a9 slaadl el 9ckoss) Lag @SSh)) shaud! (o9
" G9dlald @S] Le
pglaell i Gomm

- i 4 e 431 30 5l gy 431 36 e L it g °
oy e it obio ( lfpay ) Db oo G



There is Nothing More

Practical Than a Good Theory
John Maynord Keynes

"Marketing Research is
The Futurology of Marketing "
Breen and Johns

"The stones age was over
not because there were no
more stones but there were
no more age "
John Stuart Mill
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